










3 Techniques That Will Actually Make a Difference In Your Email Marketing 6© 2010 Infusionsoft. All rights reserved.

The age of hit and miss email marketing is over. 
It’s time for small business owners to focus on the 
marketing concepts that really matter. It’s time to 
take email marketing to the next level with Email 
Marketing 2.0. 

In a nutshell, Email Marketing 2.0 is about: 

Sending relevant, targeted messages  
to all prospects and customers

That’s it! The three keys of email marketing success 
wrapped up in one, simple concept.

Now, at some point, you’ll want to examine those 
smaller details, like the best words to use in a 
subject line or how to address your contact. But for 
now, focus on implementing the three critical email 
marketing techniques and you will see a significant 
increase in response, sales and repeat sales.

Here are a few steps get you started:  

1. �Find an Email Marketing 2.0 solution that 
includes a customer database (CRM) 

To benefit from segmentation, you need a simple 
way to pull and use the data you gathered on your 
contacts. If you have to bounce back and forth 
between your customer database and your email 
marketing service, you’re going to spend a lot of time 
and effort getting your lists segmented. And after 
doing this only once, you’ll be tempted to go back to 
the old way. 

2. �Automate your email marketing follow-up 

Sending emails to several people at once gets 
tedious. And remembering the status of each person 
in your sales funnel is impossible once you have 
more than a handful of contacts. Automating the 
process saves you time, provides your contacts with 
consistent messaging, instantly changes the follow-

up sequences when necessary and prevents you 
from making mistakes. 

3. �Create multi-step, multi-media campaigns 

With every marketing campaign you create, find a 
way to naturally include multi-media in the sequence. 
Send a postcard (along with an email) to remind 
people of an upcoming event. Send a letter and gift 
to new customers, followed by a voice message 
asking if they received it. Tie everything together and 
you’ll get a powerful, reinforced campaign. 

Discover how easy it is to incorporate these 
strategies into your business. Visit us at  
www.infusionsoft.com/demo and we’ll show you 
why Email Marketing 2.0 is no longer optional for 
small business owners.   

About Infusionsoft: 
Infusionsoft provides small business owners with 
a better way to use email marketing. Because 
Infusionsoft enforces a strict CAN-SPAM policy, 
we are able to provide our customers with over a 
94% email deliverability rate. Find out more and 
watch a demo of how Infusionsoft can work 
in your business at www.infusionsoft.com.

About Small Business Trends: 
Small Business Trends is an online community 
and informational resource, touching over 1 
Million small business leaders annually, where 
we track the emerging trends that impact the 
small business market.

“Small business success … delivered daily.”  

Visit SmallBizTrends.com
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